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tory

Since 1978, coffee has enchanted our senses and
sparked our curiosity, leading us on a global journey
to discover the finest beans.

After experimenting with various roasting methods,
we introduced Marouf Coffee in 2018, an exclusive
blend from the best farms worldwide. Each sip tells a
story, infusing passion and warmth, as we continue
to satisfy coffee lovers everywhere.
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2020 2025
2 0 l 9 Launch of our 2 @
Opening of Our First firsE Marouf O 2 II ® Launching our first
Marouf Coffee Café Branch Opening of our dedicated 2 O 2 4 brcslﬁiﬁl.qu%gr?;?ng

Commissary to produce 2 0 2 2 2 O 2 3

pastries, salads, and Launch of Our
sandwiches. Opening Marouf Academy oiqplishment of the Export Capsule Line and

Grinding Branch
2018 |

Establishment of the

our branches to
reach a total of 100.

Company and for barista and coffee o5 qrtment and strategic ~ Marouf Teq,
Factory education, alongside the expansion into international along with the
launch of our Specialty markets including Hong  Development of b‘?
Coffee product line Kong, Irag, and the USA the Franchise 5
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[ fesséon

We are on a mission to
spread passion with every
cup of coffee. We look
forward to many years of
roasting and brewing the
most inspirational taste ever.

[ Viséon

To become the most trusted e ; MA?SUP;
as the perfect coffee business - | Lt

partner and the leader in the
local, regional and
international market

Dream [ranise

Our dream is for Marouf to To share our customers’
lbbecome the most loved and daily moments by
respected coffee company in providing perfect, delicious
Jordan. We are committed to and inspirational coffee,
building a culture of joy, passion, anytime, anywhere.

and belief in community and
people. We are dedicated to
changing lives through coffee



udience

Age Group: Broad range, from teenagers to
middle-aged adults.

Lifestyle: Professionals, students, and coffee
enthusiasts who appreciate premium coffee
experience.

Values: Quality coffee and food, a place to have
casual meetings and aligns with modern lifestyle.

sitioning

Marouf is a premium coffee brand, renowned for
its high-quality coffee, diverse beverages, and
modern, comfortable ambiance.

Our diverse beverage menu features classic
espressos, lattes, innovative seasonal drinks, and

refreshing teas, catering to a wide range of tastes.

Our inviting spaces feature cozy seating and chic
decor, perfect for relaxation and socializing.




CANADA
W

UNITED STATES
W

Sharing the coffee
passion experience

Our distribution center strives to provide a high
service network, low cost operation, and design
a network that outperforms our competitors.

& Export

W

JORDAN
o IRAQ

HBYA QATAR
& UAE

¥ OMAN

HONG KONG

W

AUSTRALIA
W



PP ¥} 3K
Sl RLEAESS

King Abdullah IT Center for Excellence
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Why Is Marouf Coffee the Best Choice? 3 a (2(' 4/ 20

Our Triple Quality Check system ensures the efficient,
high-volume production of export-quality coffee. Every stage,
from picking to exporting, undergoes rigorous quality checks,
guaranteeing exceptional coffee. We deliver top-tier products
tailored to your needs at competitive prices.

Each bean meets global standards through advanced
roasting technology and strict quality control. Our expert
team regularly tastes the coffee to guarantee perfect flavor.
Experience true quality with Maarouf Coffee.

The company holds the food quality & safety certificate

SGS 7 SGS

Honoring Excellence g\_////
Proud Recipient of the King Abdullah II —e
Award for Excellence
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Marouf Coffee
(Premium) presents a
variety of high-quality

coffee products and
cardamom alongside
other merchandise
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MAROUF’
Ca

Marouf Cafés offer a

variety of beverages,

pastries, sandwiches,
salads and cakes.

/ices offered by Marouf

» o
icé

MAROUF’
Bak Y

Marouf Bakery
specializes in bread,
pizza, and pastries
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Marouf Academy for
barista and coffee
education

MAROUF

MAROUF

— CHOCOL/ —

Marouf Chocolate
presents high-quality
chocolate stores and

products




Marouf Café Revenue Insights

12%
Coffee
Brand

18%
Pastry & Food

59 Merchandise
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60%

Beverage

60% Beverage

18% Pastry & Food
12% & Coffee Brand
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P&L Estimate

COGS Royality
Wage Cost Marketing

Rent & Utilities Miscellaneous




Rights to the Marouf Brand
Training
Site Selection

Franchise Management Guidelines
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MAROUF’
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Hiring Management

Continuous Operational Support
Design & Construction Guidelines

Menu Research & Development




Marouf Café Menu

Prices in Jordanian Dinar




HOT DRINKIIS

ESPRESSO
CLASSIC

CAPPUCCINO

LATTE

FLAT WHITE

CAFFE AMERICANO
AMERICAN

ESPRESSO - DOUBLE
ESPRESSO MACCHIATO
CORTADO

CHEMEX POUR OVER

202 ] o,

2.75
2.75
2.50
3.00
3.00
2.80
2.80
2.50
3.00

3.25
3.25
3.00
3.50
3.50

TRADITIONALS

TURKISH COFFEE
FRENCH COFFEE
LEBANESE COFFEE
ARABIC COFFEE
KHALEEJI COFFEE

MAROUF
SPECIALITIES

CAFE MOCHA/ WHITE
SPANISH LATTE
PISTACHIO LATTE
TOFFEE NUT LATTE

COCONUT LATTE
HOT CHOCOLATE/ WHITE
DOUBLE DOUBLE

3.25
3.25
3.50
3.25
3.25
3.00

3.75
3.75
4.00
3.75
3.75
3.50
3.00

- wagjen
UL guut Ll
clahu /15gn awals

auill yitiliw
e

ayill Clighgs



-2l COLD DRINKS*

CHAI TEA LATTE 3.5 3.75 ayitl i L
MATCHA TEA (Plain-Flavoured) 3.25 3.75 LIJ.LILD." 6LUJ e =
ENGLISH BREAKFAST 150  2.00 Sitlaigll jghdll sLi OVER ICE @ oylualgjun
GREEN ORGANIC 150 2.00 S9ac 1Al sLi COLD BREW 350 3.75 gy alga
PEPPERMINT 150  2.00 Sl giwill Ll ICE LATTE 300 3.50 il
JASMINE GREEN 150  2.00 Jow bl sl sl ICE MOCHA/ WHITE 325 3.50 clay /lagn
EARL GREY 150  2.00 Sl Jdul ICE CARAMEL MACCHIATO  3.25  3.75 giltalo Junlph
CAMOMILE FLOWERS 150  2.00 aigiL ICE SPANISH LATTE 3.50 400 awill iLilu
MAROUF HAIL & SAFFRON  2.00  3.00 Jlpicjllg Jigll wigpen ICE PISTACHIO LATTE 3.50 3.75 awill guiiliuy
HONEY, LEMON & GINGER st 200 250  (3jio) Ju2ijg Juuc g0 Jjgou ICE COCONUT LATTE 3.25 3.75 awill u.lgbgb
oooooooooooooooooooooooooooooooooooooooooooooooo ICE MATCHA(PIain—FIavoured) 3'25 3'50
-y my s DOUBLE DOUBLE

ADDITIONAL dla Ln.!_.ll ESPRESSO ICE SHAKEN 3.50
FLAVOUR SYRUP 0.50 dualil dga _
WHIPPED CREAM 0.50 drala) dnyps COFFEE CHILL D JLud ags
;’iﬂgﬁ; :anfi MILK g:g gl Ulbl i MOCHA CHILL/ WHITE 350 3.75 clAw /Jwili lagn
T olso _ Ijg“ -..uJa CARAMEL CHILL 350 4.00 Juii Junlph

| 2glljga THUNDER CHILL 350 3.5 Jwia jaili
CARAMEL SAUCE 0.50 Junlph Jagn

PRETZEL CHILL 350 3.75




CHILL M@ Juuiyusin  ICEDTEA O
NON-COFFEE 0gga Jg - peacH 275  3.00

VANILLA CHILL 3.50 3.75 Juniihila  ;  STRAWBERRY 2.75 3.00 dlglya
CHOCOLATE CHILL 350 3.75 Juiiaiughgis - LIME 2.75 3.00 1Al ool
COOKIES N CREANM ie0 a7 Jlijagh L TTIreieeresieasi et ERRRERT Ry

daud : aljlc I
PISTACHIO CHILL 350 3.75 Jiwi guuliwy S0DA SPARKLING @ 1) ge
................................................... : STRAWBERRY 2.75 3.00 dlglya
- - . CHERRY 275 3.00 jra

SMOOTHIES @ }yAgo.uu - PASSION FRUIT 275 3.00 <1gyd ok
"DAlRY&NONDAlRY" (l_LIJJ.”u.DL_,]b-l_legD) : ooooooooooooooooooooooooooooooooooooo:.oo:ooooo‘ ooooo
LIFE SMOOTHIE .00 sigoway - FRESHJUICES @ aajlh plnc
(Rasp Love - Mango Paradise - Dragon Bowl) (Jgu ggala - guwlalli gailo - cagl Sujl) : ORANGE 3.00 3.25 (J LCLIJ.I
STRAWBERRY 3.50 3.75 CIJgU.CI E GRAPEFRUIT 3.00 3.25 Ugj-ﬂ )
MANGO 3.50 3.75 gJ.ILD : TRlPLE C(Grapefruit—Orange—Ginger) 3.00 3.25 (Juaij - Jlaip - aigpa qu)@.l.l ,J.LIJ.I
PEACH 350 3.75 agh .  LEMON & BASIL 3.00 3.25 Jluyg Jgou
PASSION FRUIT 350 3.75 agpa sk + LEMON & MINT 300 3.25 gioig Jgnyl
................................................... X BANANA STRAWBERRY 3.00 3.25 dlglpag jgno
STAR MIX ! O guato Jlun 1 egpt djlé Gligpiwn
ENERGY & FLAVOUR wwiignasb 1 DRINKS cu.l:.w.n aliLn
TROPICAL BLUE 3.00 3.25 Jldipg dglgim] - WaTER 050 - I ;‘Lm
WATER MELON 300 325 a4h SAN PELLEGRINO 150 gispuly gl

PUPPLE GUM 3.00 3.25 ale 1 ENERGY DRINK 2.50



PLAIN CROISSANT
ZAATAR CROISSANT
CHEESE CROISSANT
CHOCOLATE CROISSANT
CINNAMON ROLL

1.50
2.00
2.00
2.00
2.00

02Lw Jgqulgja
Jicj ggulgpa

ain Jhwlgpa
dilghgu glwlgys
Jg) ygolinw

TURKEY & CHEESE
CLUB SANDWICH

TURKEY & CHEESE CROISSANT

COUNTRY HALLOUMI

CHICKEN CAESAR SALAD
AVOCADO SALAD
GRANOLA SALAD

FIESTA SALAD

CHEESE CAKE
LAZY CAKE

RED VELVET CAKE
DATES CAKE
GERMAN CAKE
FERRERO CAKE
TIRAMISU
PISTACHIO PIE
PECAN TART

COOKIES

BROWNIE

BLUEBERRY MUFFIN
DOUBLE CHOCOLATE MUFFIN

2.50
3.50
3.00
3.00

3.50
3.50
3.50
3.50

3.00
2.50
2.75
3.50
3.50
3.00
3.00
3.50
3.50

1.00
2.50
2.00
2.00

pigailu ugls
i g A4 Jguwlgp
oG SHD

alpall jjw dhlu
galagal dhlw
lgilpp dhlw
Lwtia alhl

thsrﬂ
<ualiq aj

paill dath
L gopa
el gjgpa



Marouf Bakery Menu

Prices in Jordanian Dinar



PIZZA
SOURDOUGH

MAROUF SUPREME  5.00up

(PIZZA SAUCE, PEPPERONI, COLORED BELL PEPPERS,
SLICED MUSHROOMS, MOZZARELLA CHEESE,
SLICED BLACK OLIVES, OREGANO)

ALFREDO 5.00sp

(ALFREDO SAUCE, GRILLED CHICKEN,
MUSHROOMS, MOZZARELLA CHEESE)

----------------------------------------------------

SALAMI  5.00up

(PIZZA SAUCE, SALAMI,
MOZZARELLA CHEESE, OREGANO)

VEGETARIAN 5.00up

(PIZZA SAUCE, SLICED COLORED BELL
PEPPERS, SLICED MUSHROOMS, SLICED
BLACK OLIVES, BASIL, MOZZARELLA
CHEESE, OREGANO)

MARGARITTA  4.00sp

(PIZZA SAUCE, BASIL LEAVES,
MOZZARELLA CHEESE, OREGANO)

CALZONE

ZAATAR CALZONE

picj Guan 3.00Jp
CHEESE CALZONE

di1n Guao 3.00Jp
SPINACH CALZONE
ailpw Guhao 3.00up

PASTERY

ZAATAR BALADI & CHEESE

ﬂu—'tg lssJJ J-u:J | DOJD

SPINACH BAI.ADI
1.00Jp

OLIVE FOCACCIA (SOURDOUGH)

Jolju ibilaga aliaea  2.001D

VEGETABLES FOCACCIA

jLaally Lunlsga atiaen 2,000

MINI
PASTERY

MINI PIZZA

open ljiv  1JD

MINI HOTDOG
Hen gga agd  |Jp

MINI TURKEY & CHEESE

Hending i 1D

MINI ZAATAR

prenyici  1JD

MANAKESH

ZAIT & ZAATAR
sicjgeuj  2.00up

diin g Jicj 3.00ip
CHEESE

ditn 3.00up
MSIH§A‘JELHWEEE§HEAWI CHEDDAR)
oLl wllfw " .|3-,..°,°JD
TURKEY&
KASHKAVAL CHEESE

olgdund ditag oSpi 3.00UD




Commitment

An ambitious approach to
scale and develop the brand
at a fast pace

Long-term vision

iIfications

Experience

Previous experience in
the F&B, FMCG, and
QSR industries.

Financial
Resources

Well-funded, local operator
willing to make the necessary
upfront capital investment to
develop the business in the
target market



Approval Process

1 2 3 ~+ 5

Apply Online Introductory Call Business Plan review Discovery Day Final Approval
and diligence
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® What is the typical size of a Marouf Coffee Café outlet?

@ Is there a Central Kitchen requirement under Area Development?
® What are the desired site criteria for a Marouf Coffee Café outlet?
® What is the ongoing "Royalty Fee™?

® What is the ongoing “Global Marketing Fund"?

sked Questions

® Will | have an Exclusive Territory?

® How much training is provided in the Marouf Coffee Café franchise system?
® What is the term of the Marouf Coffee Café Franchise Agreement?

® What support programs are provided by a Marouf Coffee Café franchise?

® What is my next step?
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Contact Us

e (+962) 79 1155 111

@ Export@maroufcoffee.com

@% www.maroufcoffee.com

Marouf Cafe
Q Marouf Cafe

MaroufCafe

Marouf Coffee

Marouf Coffee - wagjen (p

MaroufCoffeeOfficial

Marouf Coffee

0009

Marouf for Food Industries







